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Digital Heritage

Course Option — Semester 2

Aims

The Digital Heritage optional course combines a critical and theoretical study of the role of digital
media in museums and galleries. It reflects on current developments and challenges in the area of
digital heritage. The course aims to consider digital media in a holistic way, according to which they
are organically integrated in the museum work and exhibition spaces. It also aims to examine
information and communication technologies from a museological point of view.

On successful completion of the course, students will:

* be able to demonstrate good knowledge and understanding of the roles that digital media can
have in museums and galleries;

* be able to describe, analyse and evaluate digital policies and strategies in museums, the various
stages for the design and production of digital content as well as the usefulness of new media
applications in museums;

e have critical knowledge of the various issues that emerge from the use of particular technologies
in the museum curation, interpretation, communication and learning;

* be able to use basic web design tools and appropriate social software to create simple digital
applications for museums.

¢ have acquired (further) experience in researching and writing essays, team-based project work,
including research, report preparation and presentation skills.

* have acquired experience and transferable skills in using social media (course’s blog)

Teaching and Learning Methods

Weekly two-hour seminars with directed reading and presentations to be prepared from week to
week, including presentations by guest lecturers and site visits. Also, social educational software
will be used to achieve a ‘blended learning experience’ that combines both traditional offline
paper-based learning methods with some online collaborative learning tools. The course is
assessed by a 5,000 word essay and a student project.
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